Appendix I: Comparative Tables

This Appendix presents selected handgun commerce data formatted to %>
facilitate comparisons. o
)
>
Table 1: Handgun Sales, Denied Sales, and Purchasers by 9.
Sex and Age X
Table 2: Handgun Characteristics by Manufacturer
Table 3: Retailer Store Sales and Gun Show Sales:

Handgun and Purchaser Characteristics

Table 4: Sales Transactions at Retailer Locations:
Handgun and Purchaser Characteristics

Table 5: Sales Transactions at Gun Shows:
Handgun and Purchaser Characteristics

Table 6: Private Party Sales and Direct Retailer Sales:
Handgun and Purchaser Characteristics

Table 7: Prohibited-Person and One Gun a Month Denials:
Handgun and Purchaser Characteristics

Table 8: Purchasers and Number of Guns Purchased:
Purchaser Characteristics
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Table 1: Handgun Sales, Denied Sales, and Purchasers by Sex and Age

Males

Handgun Sales All Ages 21-24 25-34 35-44 45-54 55-64 65+

Number Percent | Number Percent | Number Percent | Number Percent | Number Percent | Number Percent | Number Percent
All Sales 178,374 100.0 15,965 100.0 41,744 100.0 44,660 100.0 | 43,020 100.0 23,501 100.0 9,478 100.0
Pistol 122,991 69.0 | 13,438 84.2 | 32,237 77.2 | 31,026 69.5 | 27,137 63.1 | 13,723 58.4 5,425 57.2
Revolver 52,948 29.7 2,445 15.3 9,161 22.0 | 13,086 29.3 | 15,122 35.2 9,272 39.5 3,861 40.7
Derringer 1,177 0.7 50 0.3 191 0.5 229 0.5 360 0.8 243 1.0 104 1.1
Other 1,254 0.7 31 0.2 154 0.4 318 0.7 401 0.9 263 1.1 87 0.9
Small Caliber 29,998 16.8 1,515 9.5 4,874 11.7 7,515 16.8 8,351 19.4 5,220 22.2 2,523 26.6
Medium Caliber 58,137 32.6 6,195 38.8 | 14,861 35.6 | 14,120 31.6 | 12,647 29.4 7,167 30.5 3,145 33.2
Large Caliber 88,452 49.6 8,187 51.3 | 21,685 52.0 | 22,511 50.4 | 21,488 50.0 | 10,844 46.1 3,733 39.4
Short Barrel 36,239 20.3 2,879 18.0 7,950 19.0 8,746 19.6 8,943 20.8 5,210 22.2 2,511 26.5
Long Barrel 140,395 78.7 | 13,091 81.6 | 33,481 80.2 | 35,409 79.3 | 33,557 78.0 | 18,031 76.7 6,892 72.7
U.S. Handguns 113,796 63.8 9,041 56.6 | 24,480 58.6 | 28,489 63.8 | 28,964 67.3 | 16,209 69.0 6,609 69.7

Imported Handguns 64,578 36.2 6,924 43.4 | 17,264 41.4 | 16,171 36.2 | 14,056 32.7 7,292 31.0 2,869 30.3

Denied Sales

Total Denied Sales 3,415  100.0 289 100.0 860  100.0 856  100.0 797  100.0 422 100.0 191  100.0
Prohibited-Person 1515  44.4 200  69.2 508  50.1 415 485 250 314 106  25.1 36  18.8
Denied Sales

One Gun a Month 1,000 556 89 308 352 409 441 515 547  68.6 316 74.9 155  81.2
Denied Sales

Handgun

Purchasers

All Purchasers 121,082 100.0 | 12,908 100.0 | 30,924 100.0 | 30,054 100.0 | 26,955 100.0 | 14,585 100.0 | 6,555 100.0
1 Handgun 93,239 764 | 10,653 825 | 24570 795 | 22,555  75.0 | 19,486  72.3 | 10,795 74.0 | 5,180  79.0

2+ Handguns 28,743 23.6 2,255 175 6,354 20.5 7,499 25.0 7,469 27.7 3,790 26.0 1,375 21.0
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Table 1: Handgun Sales, Denied Sales, and Purchasers by Sex and Age (cont.)

Females

Handgun Sales All Ages 21-24 25-34 35-44 45-54 55-64 65+

Number Percent | Number Percent | Number Percent| Number Percent | Number Percent | Number Percent | Number Percent
All Sales 15,112 100.0 1,376 100.0 3,645 100.0| 4,369 100.0 3,657 100.0 1,501 100.0 564 100.0
Pistol 9,298 61.5 1,082 78.6 2,549 69.9 | 2,692 61.6 1,979 54.1 763 50.8 233 41.3
Revolver 5,621 37.2 289 21.0 1,066 29.3 1,605 36.7 1,618 44.2 720 48.0 323 57.3
Derringer 128 0.9 5 0.4 21 0.6 44 1.0 40 1.1 11 0.7 7 1.2
Other 65 0.4 0 0.0 9 0.3 28 0.6 20 0.6 7 0.5 1 0.2
Small Caliber 2,981 19.7 225 16.4 588 16.1 866 19.8 774 21.2 381 25.4 147 26.1
Medium Caliber 6,443 42.6 694 50.4 1,700 46.6 1,792 41.0 1,436 39.3 570 38.0 251 44.5
Large Caliber 5,570 36.9 452 32.9 1,341 36.8 1,673 38.3 1,408 38.5 535 35.6 161 28.6
Short Barrel 5,458 36.1 456 33.1 1,206 33.1| 1,467 33.6 1,387 37.9 653 43.5 289 51.2
Long Barrel 9,541 63.1 916 66.6 2,423 66.5| 2,865 65.6 2,233 61.1 834 55.6 270 47.9
U.S. Handguns 9,893 65.5 845 61.4 2,321 63.7 | 2,851 65.3 2,455 67.1 1,034 68.9 387 68.6
Imported Handguns 5,219 34.5 531 38.6 1,324 36.3 1,518 34.7 1,202 32.9 467 31.1 177 31.4
Denied Sales
Total Denied Sales 217 100.0 20 100.0 48 100.0 67 100.0 56 100.0 17 100.0 9 100.0
Prohibited-Person 106 48.8 11 550 30 625 33 49.3 23 41.1 7 41.2 2 22.2
Denied Sales
One Gun a Month 111 51.2 9 450 18 375 34 507 33 58.9 10 58.8 7 77.8
Denied Sales
Handgun
Purchasers
All Purchasers 12,242  100.0 1,210 100.0 3,076 100.0 | 3,530 100.0 2,853 100.0 1,165 100.0 408 100.0
1 Handgun 10,501 85.8 1,072 88.6 2,696 87.6 3,019 85.5 2,377 83.3 998 85.7 339 83.1
2+ Handguns 1,741 14.2 138 11.4 380 12.4 511 14.5 476 16.7 167 14.3 69 16.9
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Table 2: Handgun Characteristics by Manufacturer

Type Caliber Barrel Length

Manufacturer Sglés Pistol Revolver Other Small Medium Large Short Long

Number  Percent | Number Percent | Number Percent | Number Percent | Number Percent | Number Percent | Number Percent | Number Percent
1. Smith & Wesson 34,819 | 13,216 38.0 | 21,597 62.0 6 0.0 | 3,432 9.9| 13,222 38.0 | 18,118 52.0 | 10,275 29.5| 24,501 70.4
2. Sturm, Ruger 28,181 | 13,976 49.6 | 14,205 50.4 - - 7,468 26.5| 5,720 20.3 {14,966 53.1 | 1,375 4.9]|26,781 95.0
3. Glock 19,667 | 19,667 100.0 - - - - - - 6,471 32.9 13,167 67.0 | 1,709 8.7|17,928 91.2
4. Beretta 14,503 | 14,479 99.8 21 01 3 0.0 | 5325 36.7| 6,644 458 | 2,510 17.3 | 5,232 36.1| 9,249 63.8
5. Colt's Manufacturing | 13,241 8,121 61.3 | 5,054 38.2 66 0.5 | 1,542 11.7| 3,372 25.5| 8,302 62.7 | 1,816 13.7|11,401 86.1
6. Taurus 10,809 3,237 30.0 | 7,572 70.1 - - 1,354 12.5| 4,320 40.0 | 5,124 47.4 | 5,117 47.3| 5,684 52.6
7. SIG Arms 9,481 9,449 99.7 32 0.3 - - 469 49| 3,936 41.5 | 5,059 534 459 4.8 9,010 95.0
8. Heckler & Koch 5,540 5,540 100.0 - - - - 16 0.3| 1,271 229 | 4,240 76.5 145 2.6| 5,382 97.2
9. Kimber 4,249 4,249 100.0 - - - - - - - - 4,242  99.8 529 12.5| 3,712 87.4
10. Walther 3,763 3,763 100.0 - - - - 605 16.1| 2,583 68.6 572 15.2 936 24.9| 2,824 75.1
11. Browning 3,035 3,035 100.0 - - - - 1,764 58.1| 1,067 35.2 196 6.5 106 3.5 2,921 96.2
12. Springfield Armory 2,921 2,921 100.0 - - - - 2 0.1 71 24| 2,836 97.1 38 13| 2,871 98.3
13. Kel-Tec 2,117 2,117 100.0 - - - - 1,170 55.3 697 32.9 249 11.8 | 1,865 88.1 250 11.8
14. North American Arms | 2,106 546 25.9 1,560 74.1 - - 2,100 99.7 - - 4 0.2 | 2,044 97.1 60 2.9
15. Para-Ordnance 1,699 1,699 100.0 - - - - - - - - 1,658 97.6 181 10.7| 1,477 86.9
16. Bryco/Jennings 1,638 1,638 100.0 - - - - 535 32.7| 1,101 67.2 - - 877 53.5 759 46.3
17. Rossi 1,470 4 03 1,466 99.7 - - 42 2.9 850 57.8 575 39.1 | 1,122 76.3 345 23.5
18. Magnum Research 1,245 1,215 97.6 30 24 - - 16 1.3 108 8.7 | 1,118 89.8 6 05| 1,237 99.4
19. CZ (Ceska Zbrojovka) | 1,235 1,235 100.0 - - - - 136 11.0 894 72.4 205 16.6 47 3.8| 1,188 96.2
20. Phoenix Arms 1,044 1,044 100.0 - - - - 1,043 99.9 - - - - 796 76.3 247 23.7
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Table 3: Retailer Store Sales and Gun Show Sales

Handgun Characteristics

Type Caliber Barrel Length
Sales All Pistol Revolver Other Small Medium Large Short Long
Location Sales
Number Percent |Number Percent | Number Percent| Number Percent|Number Percent| Number Percent |Number Percent| Number Percent
Total 193,489 | 132,291 68.4 (58,570 30.3| 2,624 1.4 |32,979 17.0|64,581 33.4 194,024 48.6|41,697 21.6| 149,939 77.5
gz;‘é";'erStore 188,136 | 128,576 68.3 [57,049 30.3| 2,507 1.3 1,875 16.9|62,614 33.3 |91,782 48.8(40,443 21.5| 145,879 77.5
g;lgssm"" 5,353 3,715 69.0 | 1,521 28.4| 117 1.2 | 1,104 20.6| 1,967 36.8 | 2,242 41.9| 1,254 23.4 4,060 75.9
Purchaser Characteristics
Males

Sales All Ages 21-24 25-34 35-44 45-54 55-64 65+

Location Number Percent Number Percent | Number Percent Number  Percent Number Percent Number Percent Number Percent
Total 178,374 100.0 | 15,965 100.0 | 41,744 100.0| 44,660 100.0| 43,020 100.0 | 23,501 100.0 9,478 100.0
gzlt:s"ersmre 173,433 97.2 | 15,480 97.0| 40,714 97.5| 43,495 97.4| 41,751 97.1 | 22,811 97.1| 9,176  96.8
g;lgfhow 4,941 2.8 485 30| 1,030 25| 1,165 2.6| 1,269 2.9 690 2.9 302 3.2

Females

Sales All Ages 21-24 25-34 35-44 45-54 55-64 65+

Location Number Percent Number Percent Number  Percent Number Percent Number  Percent Number Percent Number Percent
Total 15,112 100.0 1,376 100.0 3,645 100.0 4,369 100.0 3,657 100.0 1,501 100.0 564 100.0
ggltjs"er Store| 14700 973 | 1,337 97.2| 3548 97.3| 4258 97.5| 3542 96.9| 1464 975| 551  97.7
S:II;SShOW 412 2.7 39 2.8 97 2.7 111 2.5 115 3.1 37 2.5 13 2.3
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Table 4: Sales Transactions at Retailer Locations

Handgun Characteristics

Type Caliber Barrel Length
Sales All Pistol Revolver Other Small Medium Large Short Long
Type Sales
Number Percent | Number Percent|Number Percent| Number Percent| Number Percent| Number Percent| Number Percent| Number Percent
Total 188,136| 128,576 100.0 |57,049 100.0|2,507 100.0|31,875 100.0(62,614 100.0| 91,782 100.0|40,443 100.0{145,879 100.0
Loan 6 5 0.0 1 0.0 0 0.0 1 0.0 1 0.0 3 0.0 1 0.0 4 0.0
Pawn
Redemption 7,832 4,797 3.7 2,956 5.2 79 3.1 880 2.8/ 3,089 4.9 3,857 4.2 1,285 3.2 6,541 4.5
Private Party| 16,690 | 11,758 9.1 4,747 8.3 185 7.4 1,786 5.6| 6,749 10.8| 8,067 8.8 2,857 7.1 13,749 9.4
Retailer 163,608 | 112,016 87.1(49,345 86.5(2,243 89.5(29,208 91.6|52,775 84.3| 79,855 87.0| 3,630 89.7|125,585 86.1
Purchaser Characteristics
Males
Sales All Ages 21-24 25-34 35-44 45-54 55-64 65+
Type Number Percent Number Percent | Number  Percent Number  Percent | Number  Percent [ Number  Percent | Number Percent
Total 173,433 100.0 | 15,480 100.0 | 40,714 100.0 | 43,495 100.0 | 41,751 100.0 | 22,811 100.0 | 9,176 100.0
Loan 5 0.0 0 0.0 3 0.0 1 0.0 1 0.0 0 0.0 0 0.0
Pawn
. 7,030 4.0 213 1.4 1,576 3.9 2,313 5.3 1,766 4.2 805 3.5 357 3.9
Redemption
Private Party 15,566 9.0 1,412 9.1 4,200 10.3 3,929 9.0 3,386 8.1 1,992 8.7 647 7.1
Retailer 150,832 87.0 | 13,855 89.5| 34,935 85.8 | 37,252 85.6 | 36,598 87.7| 20,014 87.7| 8,172 89.0
Females
Sales All Ages 21-24 25-34 35-44 45-54 55-64 65+
Type Number Percent Number Percent | Number  Percent Number  Percent| Number Percent| Number Percent| Number Percent
Total 14,700 100.0 1,337 100.0| 3,548 100.0 4,258 100.0| 3,542 100.0| 1,464 100.0 551 100.0
Loan 1 0.0 0 0.0 0 0.0 1 0.0 0 0.0 0 0.0 0 0.0
Pawn
. 801 54 29 2.2 151 4.3 294 6.9 218 6.2 68 4.6 41 7.4
Redemption
Private Party 1,124 7.6 109 8.2 317 8.9 331 7.8 236 6.7 106 7.2 25 4.5
Retailer 12,774 86.9 1,199 89.6 | 3,080 86.8 3,632 85.3 3,088 87.1 1,290 88.1 485 88.0
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Table 5: Sales Transactions at Gun Shows

Handgun Characteristics

All Type Caliber Barrel Length
Sales Sales Pistol Revolver Other Small Medium Large Short Long
Type
Number | Number Percent |Number Percent | Number Percent|Number Percent|Number Percent|Number Percent |[Number Percent |[Number Percent
Total 5,353 3,715 69.0 1,521 284 117 1.2 (1,104 20.6|1,967 36.8|2,242 419 |[1,254 23.4 |4,060 75.9
Pawn 5 2 40.0 3 600 0 0.0 1 200 1 200 3 60.0 1 20.0 4 80.0
Redemption
Private Party 571 323 56.6 227 39.8 21 3.7 137 24.0| 174 30.5 253 44.3 103 18.0 462 80.9
Retailer 4,777 3,390 71.0 (1,291 27.0 96 2.0 966 20.2(1,792 37.5(1,986 41.6 (1,150 24.1 |3,594 75.2
Purchaser Characteristics
Males

Sales All Ages 21-24 25-34 35-44 45-54 55-64 65+

Type Number Percent | Number Percent | Number Percent Number  Percent Number  Percent | Number  Percent Number Percent
Total 4,941 100.0 485 100.0| 1,030 100.0 1,165 100.0 1,269 100.0 690 100.0 302 100.0
Pawn 5 0.1 0 0.0 2 0.2 1 0.1 1 0.1 0 0.0 1 0.3
Redemption
Private Party 545 11.0 26 5.4 90 8.7 118 10.1 156 12.3 106 15.4 49 16.2
Retailer 4,391 88.9 459 94.6 938 91.1 1,046 89.8 1,112 87.6 584 84.6 252 83.4

Females

Sales All Ages 21-24 25-34 35-44 45-54 55-64 65+

Type Number Percent | Number Percent | Number Percent Number Percent Number Percent Number Percent | Number Percent
Total 412 100.0 39 100.0 97 100.0 111 100.0 115 100.0 37 100.0 13 100.0
Pawn 0 0.0 0 0.0 0 0.0 0 0.0 0 0.0 0 0.0 0 0.0
Redemption
Private Party 26 6.3 5 12.8 2 2.1 9 8.1 5 4.3 4 10.8 1 7.7
Retailer 386 93.7 34 87.2 95 97.9 102 91.9 110 95.7 33 89.2 12 92.3
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Table 6: Private Party Sales and Direct Retailer Sales

Handgun Characteristics

Transaction All Type Caliber Barrel Length

Type Sales Pistol Revolver Other Small Medium Large Short Long
Number Percent | Number Percent [ Number Percent | Number Percent | Number Percent | Number Percent | Number Percent| Number Percent
Total 193,489| 132,291 68.4 [58,570 30.3| 2,624 1.4 |32,979 17.0|64,581 33.4|94,024 48.6 (41,697 21.6|149,939 77.5

Private Party
Sales 17,261 12,081 70.0 | 4,974 28.8 206 1.2 | 1,923 11.1| 6,923 40.1| 8,320 48.2 | 2,960 17.1| 14,211 82.3
Di t Retail
S‘,';I: etaller | 176,228/120,210 68.2 53,596 30.4 | 2,418 1.4 31,056 17.6|57,658 32.7|85,704 48.6 |38,737 22.0|135,728 77.0
Purchaser Characteristics
Males

Transaction All Ages 21-24 25-34 35-44 45-54 55-64 65+
Type Number Percent | Number Percent Number  Percent| Number Percent Number  Percent | Number Percent Number Percent
Total 178,374 100.0 | 15,965 100.0 | 41,744 100.0| 44,660 100.0 | 43,020 100.0 | 23,501 100.0 9,478 100.0
zgl‘gte Party | 16111 90| 1438 90| 4290 103| 4047 91| 3542 82| 2098 89 696 7.3
g;rlzgmeta”er 162,263 91.0 | 14,527 91.0| 37,454 89.7| 40,613 90.9 | 39,478 91.8| 21,403 91.1 | 8782  92.7

Females

Transaction All Ages 21-24 25-34 35-44 45-54 55-64 65+
Type Number Percent| Number Percent | Number Percent Number Percent Number Percent Number Percent | Number  Percent
Total 15,112 100.0| 1,376 100.0 | 3,645 100.0 4,369 100.0 3,657 100.0 1,501 100.0 564 100.0
g;‘l‘(’e ite Party 1,150 7.6| 114 83| 319 8.8 340 7.8 241 6.6 110 7.3 26 4.6
g;rligt Retailer | 13960  924| 1262 91.7| 3326 912 | 4029 922 | 3416 934| 1391 92.7| 538 954
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Table 7: Prohibited-Person and One Gun a Month Denials

Handgun Characteristics

Type Caliber Barrel Length
Denial Type Sgllés Pistol Revolver Other Small Medium Large Short Long
Number Percent | Number Percent | Number Percent | Number Percent | Number Percent | Number Percent | Number Percent| Number Percent
Total 3,63212,521 69.4 (1,056 29.1 55 15 689 19.1 (1,272 35.3|1,644 45.6| 880 24.4| 2,727 75.6
ﬁ;‘;g&?}'ted 1,621(1,200 74.0| 412 254 9 06 | 225 13.9| 698 43.1| 695 43.0| 392 242| 1,226 75.8
One Gun
a Month 2,011|1,321 65.7 644 32.0 46 2.3 464  23.4 574 28.9 949 47.8| 488 245 1,501 755
Purchaser Characteristics
Males
. All Ages 21-24 25-34 35-44 45-54 55-64 65+
Denial Type
Number Percent Number Percent Number Percent Number Percent| Number Percent Number Percent Number Percent
Total 3,415 100.0 289 100.0 860 100.0 856 100.0| 797 100.0 422 100.0 191 100.0
Prohibited 1,515  44.4 | 200 69.2 | 508 59.1 | 415  485| 250 31.4 106 25.1 36 18.8
Person
One Gun 1,900 55.6 89 308 | 352 409 | 441  515| 547 68.6 316 749 | 155 81.2
a Month
Females
All Ages 21-24 25-34 35-44 45-54 55-64 65+
Denial Type
Number Percent | Number Percent Number Percent Number Percent| Number Percent Number Percent Number Percent
Total 217 100.0 20 100.0 48 100.0 67 100.0 56 100.0 17 100.0 9 100.0
Prohibited 106 488 | 11 55.0 30 625| 33  49.3| 23 41.1 7 42| 2 22.2
Person
One Gun 111 51.2 9 45.0 18 375| 34 507| 33 58.9 10 58.8 7 77.8
a Month
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Table 8: Purchasers and Number of Guns Purchased

Purchaser Characteristics

Males

Number All Ages 21-24 25-34 35-44 45-54 55-64 65+
of Guns
Purchased Number Percent | Number Percent | Number Percent Number  Percent | Number  Percent | Number Percent | Number  Percent
Total 121,981 100.0 |12,908 100.0 | 30,924 100.0 30,054 100.0 |26,955 100.0 |14,585 100.0 | 6,555 100.0
1 93,239 76.4 |10,653 82.5| 24,570 79.5 22,555 75.0 | 19,486 72.3 |10,795 74.0 | 5,180 79.0
2 or More 28,742 23.6 2,255 175 6,354 20.5 7,499 25.0 | 7,469 27.7 3,790 26.0 | 1,375 21.0

Females
Number All Ages 21-24 25-34 35-44 45-54 55-64 65+
of Guns
Purchased Number Percent Number Percent | Number Percent Number  Percent | Number  Percent | Number Percent | Number Percent
Total 12,242 100.0 | 1,210 100.0 | 3,076 100.0 3,530 100.0 | 2,853 100.0 | 1,165 100.0 408 100.0
1 10,501 85.8 1,072 88.6 | 2,696 87.6 3,019 85.5 | 2,377 83.3 998 85.7 339 83.1
2 or More 1,741 14.2 138 114 380 12.4 511 14.5 476 16.7 167 14.3 69 16.9




Appendix 11: County & City Data

This Appendix presents selected handgun commerce data for all counties
and for the 56 cities with a total population greater than 100,000 persons in 2000.

Table 9:

Table 10:

Table 11:

Table 12:

Table 13:

Table 14:

Table 15:

Table 16:

Table 17:

Table 18:

Handgun Sales and Firearm Licensees with Sales in Each
County

Characteristics of Handguns Sold by Firearm Licensees
in Each County

Characteristics of Handguns Sold to Residents of Each County

Handgun Sales by Firearms Licensees in Each County,
by Sex and Age

Handgun Purchases by Residents in Each County,
by Sex and Age

Handgun Sales in Each County, by County of Purchaser
Residence

Handgun Purchases by Residents of Each County by
County of Purchase

Handgun Sales and Firearm Licensees with Sales for 56 Cities
with Total Populations Greater than 100,000 Persons
in 2000

Characteristics of Handguns Sold for 56 Cities with
Total Populations Greater than 100,000 Persons in 2000

Handgun Sales by City, by Sex and Age, for 56 Cities
with Total Populations Greater than 100,000 Persons
in 2000
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